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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD
1-2 Global Network (22 L E${3)
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2. AURORA's competiveness

2-1 Core Competences

AURORA

Digital Platform
Smart Toy




2. AURORA's competiveness
2-2 Character Toys
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2. AURORA's competiveness
2-3 Character Brand

One Source, Multi Use (OSMU)
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3. AURORA Giobal Market

3-1 Global Sales (F2 =2 K5 I ELj)

CEE

Hiods

M\
GALERIA

JOHN
LEWIS

AR MEXN

e e O

ﬂ%;:(eyf

PartyCity
i g
%M
claire’s

4)
VS Pt

e 08
Aetckuit mup

HA&HME

\\ \\\ A L
\

1 v
SON DIECO

lagardere
% DUFRY

@s=Z00)

¥CVSHealth.

SHOPPERS

DRUG MART

o

SAFEWAY ()

(O TARGET.

2atol

amazon
]

Rakuten



3. AURORA Giobal Market
3-2 Global Main Brand
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3. AURORA Giobal Market
3-2 Global Main Brand

£ (Sea Sparkles)
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3. AURORA Giobal Market

3-2 Global Main Brand
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3. AURORA Global Market
3-2 Global Main Brand (License)

Dr.Seuss Shaun the Sheep MOOMIN
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3. AURORA Global Market
OHOO & FRIENDS




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS

A
*’, *&!




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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4. AURORA Domestic Market

4-1 Domestic Sales (U] 27 K8 LIEL])
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4. AURORA Domestic Market

4-2 Toys distribution

A Toy Playground that Provides Pleasure and Happiness
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market

4-3 On-line Market
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4. AURORA Domestic Market

4-4 <U MHIS & (OHED])
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4. AURORA Domestic Market

4-4 <U MHIS & (OHED])
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4. AURORA Domestic Market

4-4 =Ul MHIS &3 (0HEH)
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5. AURORA Character Convergence
5-1 Character Collaboration (ZHEIE] F2}=2{|0|M)
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5. AURORA Character Convergence
5-2 Character Collaboration - 2% / T3 =
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5. AURORA Character Convergence
5-3 ODM
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Appendix — MAKS ( Tl X2 HI3-Sc R&D WIE )
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Appendix - Summary consolidated financial statements
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Appendix — =21 A =49t
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Appendix — Eco Nation

SCO

NATION

20204 222 == 27 HAGIA 71E MEROI X|HI)sS
21 =22 SEE 5= "0ZL0|M(Eco Nation)" HallE
E g3l

olZHl0|M2 A{§EEl PETHUIM BHS0{Zl 2 =1} I ES
= E0I2 PS0{Zl Ej, 1{eZE 0|2 PIS0{E 2E0]
CIAZZ0IE AISsiN, 2= eSS £ 2152 o Al

WL AT MRS Soi @2RIEE i 402710 =2}
AEIH0| (HRIEI| 22T QMBI MBS E Wate = USS
715

OIZHI0|M2 XFIIsY
9| CIE BE=E MZu 2
01 X|=t

© 1l
40 Jin
Hl
i Hu
ra
ol in
(=
3
Pal
ra
0
U
ru
o

ving

ere sa
recycled

34



Appendix - i) |24 3 2+ &Al

=0} 27AIY SE =43

35



